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cooter Braun has a picture-perfect, NBA-deep three-point shot 

and a sweet crossover move—if you don’t believe it, jump on YouTube and watch him go 

one-on-one against Justin Bieber, who’s no slouch himself. There’s no Internet footage of 

Scooter playing AAU ball with the Connecticut Flame or Division 3 hoops at Atlanta’s 

Emory University, but based on what he’s accomplished since, and how resourcefully 

he’s done it, the guy is clearly a natural-born point guard—a facilitator. Like a coach’s 

son (which he is; his dentist dad Ervin coached hoops in his spare time), Scooter plays the 

game thinking a move or two ahead, always looking for an edge—and with that money 

shot, he’s deadly in the clutch. 
Look at what he’s pulled off with Biebs and Ariana Grande, while nimbly rolling up 

management companies to create an empire at fast-break speed after snagging a $120 
million VC investment, investing in Spotify and Uber long before they were household 
names, and monumentally topping it off by snagging Scott Borchetta’s Big Machine 
Label Group—the music-biz equivalent of a length-of-the-court pass for a rim-rattling 
dunk. That’s just for starters.

YES, Scooter wears a lot of hats, 
both literally and figura-

tively—make that entrepreneurially. Since 
breaking into the business world in 2000 
by selling fake IDs during his freshman year 
at Emory, like a Jewish version of Donald 
Glover’s Earn, which led him to start  
organizing parties at nightclubs around 
town, this high-IQ, sharp-eyed hustler has 
cut a swath across the entertainment  
spectrum, drawing “oohs” and “ahhs” 
from the captains of industry.

“He understands the entertainment 
business, he understands rights, he under-
stands intellectual property, products, social 
networking, tech,” said UMG chieftain 
Lucian Grainge to The New Yorker as the 
ink was drying on the open-ended label deal 
he signed with Braun’s Schoolboy Records 
in 2012, while also naming him Uni’s first 
technology “entrepreneur in residence.”  
Grainge finished his thoughts with a char-
acteristic flourish: “That’s what I’m betting 
on.” It turned out to be a savvy wager by 
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the chess master, who recognized the virtu-
ally unlimited upside of this prodigy.

“Seeing where he’s at now is not a sur-
prise at all,” said Scooter’s brother, Adam, 
whose charitable organization Pencils of 
Promise has built more than 200 schools 
in developing countries. “Ever since we 
were little, any room my brother walked 
into, he would know every single person 
there within 10 minutes. It didn’t matter 
their age, ethnicity, background—he’d just 
find a way to connect.”

But in 2000, this high school basket-
ball star and three-time class president 

was back at ground zero, a college fresh-
man with no connections. “I was always 
kind of hustling,” Scooter acknowledged 
in a 2018 interview with AdAge. “I had 
good ideas on how to market stuff. What 
I learned from party promotion was an 
even better lesson: In Atlanta, I was in a 
cash business. Your word was your bond. 
If you broke your word, you had nothing 
to stand on. That taught me that if you 
made the wrong deal, you still had to 
stand by your word. Your reputation will 
set you up for your next six deals.” 

To raise his profile among the scene-sters, 

Braun spent all his money on a $30,000 
Mercedes with purple rims. “It was flashy 
but it got their attention,” he said. “Then 
they started coming to my parties, all these 
people of different colors and races.” He 
hit the big time when he organized a series 
of parties leading up to the 2003 NBA All-
Star Game, which took place in Atlanta, 
and on-tour afterparties for Ludacris-
Eminem and Britney Spears.  

After quitting school in 2002, Braun 
spent the next four years doing market-
ing for Jermaine Dupri’s So So Def. He 
made himself valuable outside the office as 

Clockwise from top left: Scooter, Usher and brother Adam Braun at an event honoring Adam and Scooter for their work with Pencils of 
Promise; with David Geffen; with Scott Borchetta; with Dan + Shay and Jason Owen
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well. As he recalled on a 2018 podcast with 
sports commentator Bill Simmons, “Jermaine 
Dupri used to have rappers come to work in 
the studio, and he’d bring me in like Woody 
Harrelson [in White Men Can’t Jump]. I would 
wear, like, cargo shorts, and just take money all 
day. I made more playing basketball in the So 
So Def gym than I probably did in my salary.” 

It was in Atlanta that Scooter first crossed 
paths with mega-attorney Joel Katz, who has 
been representing him ever since. “I met Scooter 
when he worked for Jermaine Dupri, doing all 
those parties and going to college at the same 
time,” Katz recalls. “He was incredible, and 
he’s still incredible. But more than anything else, 
Scooter has an entrepreneurial spirit, which 
he brings to everything he does, including his 
management activities, his business-investment 
activities and his technology activities. 

“My role with Scooter has been going on 
a long time; he uses other lawyers as well, 
but when there’s a big deal around, he’ll call 
me,” Katz continues. “I did his UMG deal. 
I also introduced him to Jason Owen, who’s 
his partner in Nashville with Sandbox, and 
I introduced him to Zach Katz, who is in 
business with him in one of this technol-
ogy ventures. We’ve been on both sides of 
the fence many times—never on the same 
transaction—but he understands that if I’m 
representing the other side, I have to be as 
aggressive as I would be for him.” 

When he was fired by Dupri’s mother, 
Scooter told The New Yorker, “I was very 
confused, and my brother happened to be 
backpacking in South America, living in 
$5-per-night hostels and taking 15-hour bus 
rides across South America. I wrote him an 
email that he got in a café, and he said that I 
really needed to backpack. So I went to the 
store, bought the stuff and got a one-way ticket 
to Chile, and I didn’t return for five weeks. 
That was my reset button. I came back a new 
man, and that was a very big turning point.” 

T
he reinvigorated 23-year-old 
rebounded by persuading 
white rapper Asher Roth, 
whom he’d discovered on 
MySpace, to become his first 
management client. That 

turned out to be a dress rehearsal for the main 
event, which began to take shape in 2007 
when Scooter happened on a YouTube clip of 
the 12-year-old Bieber covering Ne-Yo’s “So 
Sick” in an amateur talent contest. It took a 

Top: Scooter Braun, Justin Bieber and Usher backstage at the 33rd annual Georgia 
Music Hall of Fame Awards in 2011. Above: Justin and Scooter in 2012 at the 40th 
American Music Awards in L.A.
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while to track down the Canadian wun-
derkind, and when he finally got Bieber’s 
mom, Patti Mallette, on the phone, he 
encountered fierce resistance from the 
devoutly Christian woman.

“I said, ‘God, I gave him to you. You  
could send me a Christian man, a Christian 
label!’” Mallette recalled in a 2009 New 
York Times Bieber profile. Mallette prayed 
with her church elders, who allayed her 
fears. Scooter was in business.

Rather than immediately chasing a 

record deal, the fledgling manager decid-
ed to first build the youngster’s YouTube 
profile. “We’ll give it to kids, let them 
do the work, so that they feel like it’s 
theirs,” he told The Times. In another 
interview, he elaborated, “I’m not some-
one who likes to go in and say, ‘Hey, 
we could do this,’” he said. “I’d rather 
create leverage by providing a model of 
something that is already working.”

The demos Bieber cut in Atlanta got 
the attention of both Usher and Justin 

Timberlake, who had a label deal at 
Interscope, and Scooter played this mini-
bidding war like a seasoned pro before 
forming the Raymond-Braun Media 
Group JV with Usher, who brought 
Bieber to L.A. Reid. The Island Def Jam 
chief, who’d signed the 14-year-old Usher 
to his LaFace label, eagerly snapped up 
the 14-year-old Bieber in October 2008. 
Reid also agreed to a 50/50 profit split 
between the label and RBMG, to pay 
for a private tutor for Bieber as well as 

Clockwise from top left: With Bieber and SB Projects President Allison Kaye; backstage at the One Love Manchester benefit, June 
2017; at The Today Show in 2015
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housing and moving expenses.
Braun tucked RBMG into SB 

Projects, the entertainment and 
marketing company he’d founded 
in 2007, which now houses SB 
Management—whose roster includes 
recent signings Demi Lovato and J. 
Balvin, Bieber, Grande, Martin Garrix, 
Dan + Shay (with Jason Owen), Carly 
Rae Jepsen, Zac Brown Band and 
Tori Kelly—Schoolboy Records, Sheba 
Publishing, Atlas Music Publishing 
and, most recently, Borchetta’s BMLG, 
in a $300 million-plus acquisition. 
The deal brought BMLG’s roster—
which includes Thomas Rhett, Florida 
Georgia Line, Sheryl Crow, Lady 
Antebellum, Badflower and Rascal 
Flatts, along with Taylor Swift’s six-
album catalog—into the family, report-
edly bringing the value of Braun’s com-
pany to more than $800m. 

“Our artist-first spirit and combined 
roster of talent, executives and assets 
is now a global force to be reckoned 
with,” Borchetta asserted when the deal 
was announced on June 30, 2019.

The BMLG deal was preceded by 
other Nashville ventures, including 
investor partnerships with Morris 
Higham Management and  Owen’s 
Sandbox Entertainment. 

All of the above are under the 
umbrella of Ithaca Holdings LLC, 
which Braun founded in 2013, adding 
layer upon layer to the empire of this 
“polymathic businessman in bro cloth-
ing,” as one journalist described him. 

“Scooter’s success started from a 
unique blend of entrepreneurial vision, 
intense passion and a unique under-
standing of his client’s audiences,” says 
CAA head of music Rob Light. “That 
triumvirate of skills has allowed him 
to build a business much bigger than 
people realize.”

Bieber’s first release, in November 

2009, was the EP My World, which 
put him on the map. My World 2.0, 
his first full-length album, debuted 
at #1 in January 2010, making the 
16-year-old the youngest male solo 
artist since Stevie Wonder was Little 
to pull off such a feat. Seizing the 
moment, Braun and Reid co-produced 
the biopic Justin Bieber: Never Say 
Never, released in February 2011, 
which became the highest-grossing 
concert film of all time, out-grossing 
Michael Jackson’s This Is It. Scooter 
had shepherded his client to superstar-
dom before his 17th birthday.

A
s 2012 rolled 
around, the 30- 
year-old manager 
further demonstrat-
ed his Midas touch. 
Following the 

Schoolboy label deal with Universal, 
he inked South Korean novelty act 
PSY, whose “Gangnam Style,” released 
on Schoolboy/Republic, became an 
unavoidable pop-cultural phenom-
enon. So did Canadian Carly Rae 
Jepsen’s “Call Me Maybe” (School-boy/
Interscope). Both were fueled by social 
media, Scooter’s ace in the hole. 

He inked 20-year-old Nickelodeon 
starlet Ariana Grande in 2013, begin-
ning what would be an immensely 
fruitful if intermittently volatile rela-
tionship. The following year, he broke 
into network TV as the executive pro-
ducer of the CBS series Scorpion. In 
2015, he took on supermodel Karlie 
Kloss, who said of her new manager, 
“Scooter’s really an artist in the way 
he thinks out of the box. That’s why 
I chose him: to think about my career 
more holistically, beyond modeling 
and fashion.”

By that time, he’d faced his big-
gest challenge to that point, as, in 

Scooter and Justin onstage during an L.A. event to 
celebrate the release of Purpose in November 2015.

“HE’S GREAT AT WHAT HE DOES. 
BUT MORE THAN THAT, I AM 
PROUD OF WHAT A GOOD MAN HE 
IS. HE CHANGED MY LIFE. HE IS 
THE BEST IN THE BUSINESS.”

—JUSTIN BIEBER
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2013, his superstar client began melting 
down under the unblinking eye of the media. 
Bieber’s public indiscretions, from peeing in a 
bucket in the kitchen of a restaurant to getting 
busted for driving under the influence—were 
red meat to TMZ and the paparazzi, who 
captured every humiliating bit of it. Bieber 
became a laughing stock on social media, 
which had been his foundation. “He was  
hated,” Scooter said of those dark days.  

“Some of the biggest people in the indus-
try, people invested in Justin’s career, told 
me, ‘It’s over. Focus on something else. That 
kid is done,’” Braun recalled to The Wall 
Street Journal. But he was committed to 
staying the course. “I made a promise to him 
when he was 13 that I would never give up 
on him. I plan on keeping that promise. When 
the time came and Justin needed the resources 
to get back on track, I wanted to make sure I 
was a rock and someone he could turn to.” 

It seemed like an eternity, but the time did 
come. “I can’t go into the details,” Braun told 
HITS in November 2016, “but it was the 
day he called me and said, ‘Can you come 
over?’ We were in a very dark place with each 
other; I was struggling, and going to a lot of 
[Al-Anon] meetings trying to figure out how 
to help him. And something happened—he 
turned the corner and asked for help. The 
person who deserves the credit is Justin, 
because for a year and a half I failed in help-
ing him. It wasn’t until he made the conscious 
decision, as a man, to change that things 
started to turn around. In that moment, hav-
ing that conversation was where we turned 
the corner. That was over two years ago. 

“The first conversation we had, I said, 
‘Look, the first six months is about getting 
you right; then we’ll go in on the professional 
side.’ So for six months we worked so hard 
on helping him, and he worked so hard on 
helping himself. There was more and more 
chatter, more people wanting to take shots; 
we just had to kind of take them.” 

In a key turning point, Bieber agreed to be 
the sitting target of a celebrity roast, and he 
faced the zingers with a laugh rather than with 
sullen mortification. Scooter credits an intern 
at SB Projects for coming up with the idea.

“We decided the roast was a way to take 
all the shots in one moment—we could handle 
it and let him speak for himself. And then we 
did ‘Carpool Karaoke,’ and then we started 
coming with [the 2015 Skrillex and Diplo col-
lab as Jack Ü] ‘Where Are Ü Now’ and then 

A pair of politically enlightened individuals

“I THINK MANCHESTER CHANGED ANYONE 
REMOTELY CLOSE TO IT AND A LOT OF 
PEOPLE WHO WEREN’T. WHAT I SAW IN  
THAT CITY THAT WEEK IS SOMETHING I 
DIDN’T EVEN KNOW I WAS SEARCHING FOR.”
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[the solo comeback single] ‘What Do You 
Mean?’ We basically said, ‘OK, we get it.’” 

When Bieber’s fourth album, Purpose, 
was released in November 2015 and 
promptly exploded, his improbable Braun-
assisted public rehabilitation was complete.  

“This album is undeniable because it 
made us love Justin Bieber again—a feat 
that everyone thought was impossible,” 

Scooter said with unmitigated pride in the 
HITS Q&A. “People told me it’s impossible 
to make a teenage act that’s hated become 
an adult. Justin Bieber is at the height of his 
career; he’s bigger than he was before, based 
on Purpose, and I hope that people recog-
nize that, put their feelings about him aside 
and judge him based on the music. I think 
everyone can agree this was a great album 

and it deserves the appreciation.”
Bieber’s professional revitalization was 

deeply personal at its core—his renewed 
sense of purpose trumpeted by the album 
title. “I think we have a very special rela-
tionship that’s deeper than just artist and 
manager,” Braun continued. “And we’ve 
always had a strong belief in each other, 
and we believe that when we’re on the 
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Top row: With Jeffrey and David Katzenberg at the March for Our Lives in D.C., March 2018; backstage in NYC with Monte Lipman, 
Ariana Grande, Wendy Goldstein, Avery Lipman, Joe Carozza and Gary Spangler during the Sweetener World Tour in March. Middle 
row: With James Corden; with Kanye, SB Projects COO Scott Manson and West Brands’ Sakiya Sondifer; with Colin Hanks at the 
Music Biz 2018 Awards Luncheon; with Sean “Diddy” Combs at Hand in Hand: A Benefit for Hurricane Relief in September 2017. 
Bottom row: With Tom Hanks, Rita Wilson, Yael Cohen Braun and George Clooney at Hand in Hand; with Joel Katz
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same page—and for about a year and a half 
we weren’t—we can overcome anything 
together. That’s a family relationship.”

The feeling is mutual. “He’s great at 
what he does,” Bieber told the WSJ. “But 
more than that, I am proud of what a good 
man he is. He changed my life. He is the 
best in the business.”

As if that ordeal weren’t taxing 
enough, he had a falling out with Grande 
and was fired by her team. But the split 
turned out to be temporary. 

“We met when she was on Nickelode-
on,” Scooter recalled to HITS. “We had 
two big #1 albums together. We made a 
third album together, and when we finished 
that album we were burned out. We were 
kind of at a point with each other—there 
were people in her personal life who were 
very toxic for our relationship. Those peo-
ple are now gone, and...we actually stayed 
close during those six months...She called 
me and said, ‘Can we get together? I don’t 
like how certain things have gone, and the 
chemistry that we have is what I want.’ We 
hugged and that was it. I think that six-
month period only made us stronger.”

The bond between them became a pro-
found source of strength and resilience in 
the aftermath of the horrific tragedy at 
Manchester Arena on May 2017, when a 
suicide bomber killed 22 and injured more 
than 250 just before the start of an Ariana 
concert. Less than two weeks later, a grief-
stricken Ariana and a defiant Scooter were 
onstage at Manchester’s Old Trafford Cricket 
Ground in front of a crowd of 60,000, cel-
ebrating life with an all-star benefit concert. 
“Hatred will never win!” he vowed to the 
throng. “Fear will never divide us!”

“I think Manchester changed anyone 
remotely close to it and a lot of people 
who weren’t,” he told the WSJ, with tears 
in his eyes, a few months later. “What I 
saw in that city that week is something 
I didn’t even know I was searching for.” 
When he was asked what one does after 
such an experience, Scooter immediately 
replied, “What else? Rethink your life.”

That acute degree of empathy, along with 
the experience of supporting Bieber through 
rough times, would seem to make Scooter 
the ideal manager to guide the career of 
Demi Lovato, who has wrestled with her 
own demons on more than one occasion.

His values—which begin and end with 
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an abiding belief in family in all its varied 
forms—had been implanted into him as a 
child and were further strengthened when 
he married fellow philanthropist Yael 
Cohen (of Fuck Cancer fame) in 2014; the 
couple now has two sons and a daughter. 

Braun is happiest, he told Simmons, 
“when I’m sitting [at home] at night 
hangin’ out with my boys; when I’m 
playin’ ball and get hot on the court, 
hittin’ a couple threes in a row; when 
I’m visiting Children’s Hospital; when 
I’m answering someone randomly back 
on Facebook… I’m happiest when I’m 
participating with other people.

“You can make a lot of money or 
not make a lot of money, but it doesn’t 
define your happiness,” Scooter contin-
ued. “Your choice of balance in your life 
defines your happiness—the choice of 
how much you want to give to others, 
those friends and family you want to 
spend time with. 

“I’m in a fortunate position where I 
don’t ever need to work ever again; I’m 
doing it because I need the challenge. 
That is part of my happiness. But at the 
same time, if I don’t get home to put my 
kids to sleep because I decided to stay 
for a meeting, I’m an asshole. I try to get 

At the Dangerous Woman Tour opener in Phoenix, February 2017



home every night to put my boys to 
sleep because I know I can kiss my 
wife and say, ‘I gotta go do this,’ 
and I can go back out. But I’m not 
gonna miss those years, because 
the whole point of me doing all this 
was to have that in the first place.”

In his tribute to Braun for the 
2013 Time 100, Jeffrey Katzenberg, 
one of his business mentors and 
role models, along with Grainge 
and David Geffen, wrote: “The 
first time he walked into my office, 
he said, ‘I want to know how you 
get this.’ When I asked him what in 

particular, you can imagine my sur-
prise when he pointed to a picture 
of my family. I’m convinced that 
Scooter’s warmth and heart are 
why so many young clients gravi-
tate to him—he treats Justin like 
a member of his own family. And 
what most people probably don’t 
know is that Scooter has found 
a way to connect this heart to 
everything he does, incorporating a 
philanthropic side into all his initia-
tives. I’m pretty confident he will be 
influencing people for generations 
to come.”n

“YOU CAN MAKE A LOT OF MONEY OR NOT 
MAKE A LOT OF MONEY, BUT IT DOESN’T 
DEFINE YOUR HAPPINESS. YOUR 
CHOICE OF BALANCE IN YOUR LIFE 
DEFINES YOUR HAPPINESS—THE 
CHOICE OF HOW MUCH YOU WANT TO 
GIVE TO OTHERS, THOSE FRIENDS AND 
FAMILY YOU WANT TO SPEND TIME WITH.” 

Clockwise from top left: Marjory Stoneman Douglas High School student 
Cameron Kasky joins Ariana and Scooter at March for Our Lives in D.C., 
March 2018; with Ari; with Yael hosting a 2015 Fuck Cancer event in 
Miami; with Skyler Griswold at the 49 Remarkable Women + One Really 
Cool Dude event in Park City, Utah, January 2018
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